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ABSTRACT 
The primary objective of this study is to examine the role of social media in relation to natural disasters, 
encompassing the periods preceding, during, and following such events. In the face of calamities, traditional 
communication channels tend to fail, leaving social media networks as the sole means of information 
exchange. Even when conventional systems collapse, including power grids, landlines, electricity, and 
computers, individuals still possess their smartphones equipped with internet access and relevant 
applications. Consequently, the significance of social media has progressively amplified in the realm of 
disaster preparedness, recovery, and relief efforts. Numerous mobile applications have been developed to 
offer assistance during emergencies. This research aims to explore whether social media platforms can 
effectively serve as valuable tools, fostering collaborative endeavors between individuals and organizations 
throughout all phases of emergency management, namely mitigation, preparedness, and response. The 
investigation draws upon a comprehensive literature review and empirical analysis, examining notable cases 
across prominent social networks like Facebook, Instagram, Twitter, YouTube, among others. 
The advent of novel technologies since the mid-1990s has given rise to web-based applications commonly 
referred to as "social media," facilitating interactive communication and information retrieval for users. 
Connected social networking sites have gained immense popularity and have proven applicable in various 
contexts, leading numerous researchers to propose them as comprehensive solutions during emergency 
situations, often termed an "on-stop shop" (OSS) solution. The findings of this exploratory research 
underscore the consideration of connected social networking sites as a feasible remedy for the challenges 
surrounding information dissemination and communication within the emergency sector. Moreover, they 
demonstrate the potential of social networks as tools for gauging the severity of natural disasters and 
acquiring vital information and assessments. 
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1. INTRODUCTION 
In the past, the management and response to natural disasters were heavily reliant on static and predetermined 
methods. These approaches were based on historical data and predefined plans, lacking the ability to adapt 
swiftly to rapidly changing situations. However, a significant breakthrough has occurred with the 
advancement and widespread utilization of real-time data. This technology has revolutionized disaster 
management by providing up-to-the-minute information and insights, empowering decision-makers to 
respond promptly and flexibly to unfolding events. 



By integrating real-time data streams from various sources, such as sensors, satellites, weather stations, and 
social media, disaster response teams can now receive live updates on the evolving situation. This wealth of 
dynamic information allows for more accurate assessments of the disaster's scope, magnitude, and impact on 
affected areas and populations. Real-time data not only enhances situational awareness but also enables better 
prediction and forecasting, giving authorities the means to anticipate disaster patterns and make informed 
decisions to protect lives and property. Additionally, it facilitates the coordination of emergency responses, 
allowing for the deployment of resources precisely where they are most needed at any given moment. 
The newfound reliance on dynamic components in disaster management marks a significant paradigm shift 
from the previous static approaches. It signifies a departure from rigid, pre-established protocols towards 
adaptive and flexible strategies that can effectively cope with the unpredictable nature of natural disasters. 
Embracing real-time data has fundamentally transformed the way we perceive, prepare for, and respond to 
natural calamities, ultimately enhancing our capacity to safeguard communities and minimize the devastating 
impacts of such events. 
This real-time access to information has highlighted the immense value and importance of speed in 
disseminating information. In light of this change, social media has emerged as a powerful tool for disaster 
and environmental management. It provides a platform for real-time information sharing and facilitates rapid 
communication among various stakeholders involved in managing disasters and environmental events. 
Recognizing the significance of social media in this context, this paper aims to review the existing literature 
on the role of social media in disaster and environmental management. 
Natural disasters are complex phenomena that have far-reaching effects on society, communities, and 
populations [1]. Understanding and assessing the impact of these disasters on the affected population is 
essential for effective emergency response and relief efforts [2,3]. When natural disasters strike, they often 
result in significant damage to infrastructure, leading to issues such as lack of clean water, power outages, 
destruction of homes, and even loss of life [4]. The people residing in post-disaster areas are particularly 
vulnerable and require appropriate relief and support from emergency responders, including government 
agencies and non-governmental organizations. To ensure timely and proportionate rescue and relief 
operations, it is crucial to gauge the intensity of the population affected by disasters. Although the severity 
of a disaster's impact on the population is a fundamental concept, it lacks a rigorous definition [5]. 
Overall, effective management of natural disasters and environmental events relies on understanding their 
complex impact on communities and populations. The advent of social media has revolutionized the way we 
receive and share information, offering new opportunities for efficient disaster and environmental 
management. By leveraging the power of social media, stakeholders can work together to mitigate the impact 
of these events and ensure the safety and well-being of affected populations. 
 
2. SOCIAL MEDIA IN EUROPE AND GREECE 
In 2020 [6], the percentage of European citizens with a social media account reached 57%, showing a 3 
percentage point increase compared to 2019. Greece, in line with the pan-European average, displayed a 
significant presence on social media. Social media participation in the European Union has been steadily 
growing over the past decade, with only 36% of Europeans using social media in 2011. Just like in other 
European countries [6], social media activity in Greece is particularly prominent among younger age groups. 
Approximately 90% of young people aged 16 to 24 in Greece have accounts on various social media 
platforms, slightly surpassing the European average of 87%. On the other hand, the penetration of social 
media among older age groups in Greece remains relatively low, as indicated by official Eurostat data. 
According to the latest nationwide sample survey “Focus on Tech Life” Tips of the company Focus Bari [7] 
for the first half of 2021, Around 62% of Greeks aged 55-64 are active on social media, with Facebook being 
the most popular platform for creating personal profiles, showing a significant increase of 15% compared to 
the second half of 2020. Instagram and YouTube are also popular among this age group, with 51% and 45% 
of them using these platforms, respectively. Interestingly, TIK TOK has experienced a remarkable surge in 
popularity over the past year, particularly among girls aged 16-24.  ;δThe overall internet penetration rate in 
Greece is estimated to be 97%, and among those aged 55-64, nine out of ten are now daily internet users, 
spending an average of 85 minutes online each day, a notable increase from the 58 minutes reported in the 
second half of 2020. The primary access device for all users is the smartphone, with 95% of users preferring 
it, and the average daily connection time from mobile devices has reached two hours. Additionally, it is 
believed that at least nine out of ten children aged 5-12 in Greece are active online. The tablet is their preferred 
device to connect, chosen by 40% of them, followed closely by smartphones (36%) and laptops (34%) [7]. 
Data from the Hellenic Statistical Authority (ELSTAT) reveals that the primary device used to access the 
internet in Greece is the mobile or 'smart' mobile phone (smartphone). In the first quarter of 2018, 81.2% of 
the Greek population aged 16 to 74 had internet access via smartphones. Moreover, among those who used 



the internet during that period, 76.5% connected on the go from their mobile devices, outside of their homes 
and workplaces. These statistics highlight the increasing reliance on mobile technology for internet access in 
Greece. 
 
3. RELATED WORK 
People in trouble turn to what they believe is the quickest way to get help. In these cases, and many more, 
they turned to their preferred new media tool. This same social media technology has spawned numerous 
volunteer efforts in times of emergency, many of which have been instrumental in adding vital and accurate  
information used to positive effect by first responders and decision-makers [42]. 
Many studies are associated with natural disasters and social media. Social media can be used as a tool by 
providing information and instructions, with real-time, alerts and warnings. Social media represents one more 
channel for emergency services to send an alert and warnings. 
Social media can also be used to indicate a willingness to help in the event of an emergency. In addition, it 
can improve the disaster response by mobilizing online volunteers far away from the epicenter of the crisis 
to relay information provided by emergency services. Social media can be used to identify both survivors 
and victims. 
Recent disasters have shown an increase in the significance of social media for both affected citizens and 
volunteers alike in the coordination of information and organization of relief activities, often independently 
of and in addition to the official emergency response. During disasters, social media are widely used by 
people to share information, opinions, experience, and request for urgent needs. 
These platforms provide tremendous opportunities to detect disaster situations and give insight into their 
severity. Since disaster happens suddenly, people face a significant challenge to find credible information 
and take suitable reactions. 
Social media has become an essential tool in disaster management and response due to its widespread 
adoption and instantaneous communication capabilities. Here are a few examples of how social media is used 
in disasters: 
Emergency Alerts and Updates: Authorities and relief organizations use social media platforms like Twitter 
and Facebook to disseminate critical information quickly. They can share evacuation orders, weather updates, 
road closures, and safety guidelines, helping people stay informed and make informed decisions during a 
crisis. 
Crisis Communication and Coordination: Social media enables real-time communication between 
emergency responders, government agencies, and affected communities. It helps coordinate rescue efforts, 
allocate resources efficiently, and collaborate with different stakeholders involved in disaster response. 
Requesting Help and Reporting Incidents: During disasters, people can use social media to ask for help, 
report incidents, and share their locations. This user-generated information can be valuable for responders to 
identify areas with the most significant needs and prioritize their efforts accordingly. 
Crowdsourcing Information: Social media serves as a powerful crowdsourcing tool, allowing individuals 
to share photos, videos, and firsthand accounts of the disaster's impact. This information can provide valuable 
insights for responders and help in assessing the extent of the damage. 
Fundraising and Donations: Social media platforms facilitate fundraising campaigns for disaster relief 
efforts. People can quickly share donation links, raise awareness about the situation, and encourage others to 
contribute to the cause. 
Community Support and Mobilization: Social media fosters a sense of community and solidarity among 
those affected by disasters. It becomes a platform for emotional support, sharing stories of survival and 
resilience, and rallying support for recovery efforts. 
Monitoring and Early Warning Systems: Social media data can be monitored and analyzed to detect early 
warning signs of disasters or rapidly evolving situations. Advanced algorithms can process social media 
content to identify trends, sentiments, and potential risks. 
Connecting Separated Individuals: During disasters that cause displacement, people often get separated 
from their loved ones. Social media can be used to reconnect family and friends by sharing information about 
their whereabouts and safety. 
Identifying Safe Zones and Resources: Social media users can share information about safe locations, 
available resources, and services like shelter, food distribution centers, and medical facilities. This helps 
people in affected areas find assistance when needed. 
Learning from Past Disasters: Social media data can be analyzed after a disaster to evaluate the 
effectiveness of response strategies, identify areas for improvement, and gather insights for better 
preparedness in future events. 



It's essential to remember that while social media is a valuable tool in disaster response, information shared 
on these platforms must be verified and corroborated with official sources to avoid the spread of 
misinformation and potential panic. Therefore, it's crucial to verify information from reliable sources and use 

social media responsibly during such events. 
In the forthcoming text, we provide several examples of how social media is utilized during natural disasters. 
 
a. Haiti Earthquake 2010 [43]: The increasing reliance on social media and SMS for rescue response and 
crisis management presents intriguing challenges. In the case of Haiti, information gathered from citizens 
through these platforms proved to be valuable, especially when aggregated at a broader area level. However, 
this approach encountered several issues: there was an overwhelming amount of information to process, the 
speed of information delivery was sometimes questionable, dealing with non-standard formats from diverse 
sources and languages posed difficulties, managing volunteer communities became complex, and the utility 
of information at the street level was limited. 
A noteworthy development during the rescue response in Haiti was the rise of a global humanitarian volunteer 
community. Looking ahead, it is crucial to tap into the potential of this community, enhancing collaboration 
mechanisms, and determining the most effective ways to utilize the information they provide. Addressing 
these challenges and optimizing the use of social media and SMS data can significantly improve crisis 
management strategies in the future. 
 
b. Evaluating Social Media Response to Urban Flood Disaster: Case Study on an East Asian City 
(Wuhan, China) [44], Social media plays a crucial role in urban flood disaster events in China, facilitating 
information sharing on weather forecasts, traffic conditions, and eyewitness accounts. Significant time-lags 
were observed between precipitation peaks and public engagement, as well as between precipitation peaks 
and opinion message dissemination. However, messages are quickly disseminated within two hours and 
maintain a slow dissemination speed thereafter. Organization messages are more likely to be reposted, but 
their popularity declines faster compared to individual messages. 
Government agency messages are more comprehensive and contain more early warning information than 
news organizations. Public engagement with organization messages lasts for three days or longer. Messages 
posted by celebrities are easily disseminated on social media. However, the public lacks sufficient disaster 
awareness and often perceives natural disasters as distant events. The government has not effectively utilized 
social media for two-way communication, hindering the rapid dissemination of useful warning information. 
Findings suggest that credible messages from organization accounts should be disseminated more quickly 
and widely after disasters. Adding opinions content to these messages could enhance information persistence. 
Understanding the time-lag effect between public response and precipitation can benefit the study of disasters 
with similar time-lag effects. In future research, factors like users' demographics (gender, age, occupation, 
location) should be considered. Exploring the public's response to emojis, pictures, and videos during 
disasters on social media is essential. Additionally, understanding the public's involvement in all disaster 
stages (preparation, response, mitigation, and recovery) is worth further investigation. 
 
c. The Self-Organization of Digital Volunteers across Social Media: The Case of the 2013, European 
Floods in Germany [45], Social media have been regularly used during emergencies for almost 15 years. 
The 2013 European floods serve as an instructive example of their widespread use during large-scale 
scenarios in Europe. Citizens and volunteers affected by the floods utilized platforms such as Twitter, 
Facebook, and Google Maps to coordinate help activities. Through a qualitative analysis of emergent 
volunteer communities in Germany on social media and interviewed group founders and activists, the study 
[45] focused on the use of social media during the event, particularly by digital volunteers and the role of 
moderators. The results emphasize the different ways Twitter and Facebook were utilized, with Twitter 
mainly used for status updates and Facebook pages intended for other purposes. The study highlights the 
relevance of social media for German citizens during disasters and sheds light on the challenges faced in 
organizing volunteer efforts through these platforms. 
Existing research mainly focuses on the way in which individual platforms are used by volunteers in response 
to disasters. The information shared on social media can be extremely valuable for emergency responders 
and decision-makers to gain situational awareness, identify urgent needs, and plan relief efforts. Besides, this 
information can be helpful to immediately identify affected people during an evacuation procedure. 
Four main social media functions are identified: (a) information dissemination, (b.) disaster planning and 
training, (c) collaborative problem-solving and decision-making, and (d) information gathering. These 
functions are then mapped onto the three crisis management phases of preparedness, response, and recovery 
to describe how a range of social media tools may be used to enhance crisis communications. 



 
Crisis management [17] can be broadly divided into three phases: (Ι) crisis preparedness, (ΙΙ) crisis response, 
and (ΙΙΙ) crisis recovery (Table1). 
a. During the crisis preparedness phase, the focus is on preventive activities that seek to reduce known risks 
that could lead to a crisis. Recognizing that not all crises can be averted, there would be an equal focus in 
this phase on crisis management planning and training of the crisis management team. 
 
b. During crisis response, the focus will be on the speed and effectiveness of the initial response. There will 
be a need for quick situational awareness to help authorities respond effectively after the crisis hits. The 
effective use of social media tools will be critical during this phase to engage community networks in order 
to gather, analyze and disseminate information in a timely manner. 
 
c. While the immediacy of response has passed, the crisis recovery phase requires longer-term planning and 
support to restore the situation back to normalcy.  
 
 
 
 

 
Table 1.[17] 

 
4. NATURAL DISASTER MANAGEMENT 
Systems developed enable real and virtual help activities to be addressed although some limitations have also 
been recognized. Their emergent relationship with official responders has also been well-attested. Social 
media have been extensively used during various disasters. Studying both social media and traditional media 
offers valuable insights to emergency responders during natural disasters. Sentiment analysis, especially 
focusing on social media posts from the affected population, plays a crucial role in the comprehensive 
analysis of media data. 
Some illustrative instances of natural disasters include the following cases: 
- The 2013 Central European floods [9]. Sentiment analysis is a dynamic field of research that seeks to 
recognize public opinions and attitudes in specific contexts. Although the term suggests identifying a range 
of emotions like anger, disgust, fear, happiness, sadness, and surprise, the majority of sentiment analysis 
methods focus on a simpler task of classifying texts as either positive or negative. Despite the extensive 
literature in this area, most studies have centered on English movie and product reviews, leaving other 
domains and languages relatively less explored. SentiSAIL is a tool that builds upon SentiStrength, 
incorporating modifications and extensions. It applies sentiment analysis to social media posts in German 
related to the Central European floods of 2013. The results show a dominant negative sentiment throughout 
the disaster, which is expected due to the nature of the event. However, there are some deviations from the 
general negative trend, indicating potential bot activity. Ongoing work involves investigating temporal 
patterns and user connections during different disaster phases. Another focus is to link communication 
patterns to messages of resilience. In the study conducted by Gonçalves et al. (2013), eight state-of-the-art 
sentiment analysis methods were compared using two English datasets from Online Social Networks 
messages. The methods under scrutiny were SentiWordNet, SASA, PANAS-t, Emoticons, SentiStrength, 



LIWC, SenticNet, and Happiness Index. The research revealed that these existing sentiment analysis methods 
demonstrated varying levels of applicability when applied to real-world events. The agreement among these 
methods regarding the predicted polarity of social media texts was found to be widely different. This 
indicated that the same text was interpreted differently based on the choice of the sentiment analysis method 
used. Furthermore, all the examined methods showed substantial variations in their sentiment predictions for 
significant social events. For instance, in the case of an airplane crash, half of the methods predicted the 
majority of relevant tweets to contain positive affect, which was deemed implausible given the nature of such 
an incident. This study highlights the importance of carefully selecting sentiment analysis methods, 
especially when dealing with real-world events, as their effectiveness and accuracy can differ significantly. 
- Hurricane Harvey in August and September of 2017. In the case of Hurricane Harvey, Mayor Turner did 
an exemplary job of communicating through Twitter but could have included more tweets with inclusive 
language and more local hashtags earlier in the crisis. It provides us with a compelling illustration of how 
social media, particularly Twitter, can be used in a crisis to provide information, guidance, reassurance and 
hope to key publics through a case study examining the usage of Twitter by Houston, Texas mayor Sylvester 
Turner, during Hurricane Harvey in August and September of 2017. This article [48] uses restorative rhetoric 
as a theoretical framework to analyze Mayor Turner's Twitter posts from the mayor's official Twitter account 
before, during and after the crisis. From this analysis, the article offers suggestions on how Twitter, and social 
media in general, can help crisis managers prepare for, communicate during, and move forward following a 
natural disaster.  
- The 2019 flood in Polland. The article [49] aims to discuss the role of social media platforms, Facebook 
and Twitter, during the floods that occurred in Poland in May 2019. The flood resulted from heavy rains and 
storms, causing severe flooding in parts of eastern and southern Poland and extensive damage. Over 8,000 
hectares of land were submerged, leading to the evacuation of 4,000 residents and 5,000 animals. Tornadoes 
accompanying the flood caused additional damage to buildings, prompting the issuance of the highest flood 
warning level. Emergency services, including fire brigades, the army, and Territorial Defence Forces, were 
deployed to coordinate and manage the crisis to protect and support local communities. The study analyzed 
a corpus of text posts and tweets related to the flood event on social media platforms. The analysis aimed to 
understand the sentiments expressed in these online communications and categorized them into three groups: 
positive, negative, and neutral (objective). 
The majority of flood-related posts (48.9%) were classified as neutral, indicating that they did not show any 
strong emotional sentiment. Positive sentiment posts accounted for a small portion (2.1%) of the sample, 
expressing appreciation and acknowledgment for the work of emergency services and individuals involved 
in successful rescue operations during the flood. Compassionate sentiments were identified in 5.2% of the 
posts, primarily expressing concern and empathy for animals affected by the flood. Social media users 
organized online donations and assistance in evacuating animals, particularly addressing the problem of 
flooded animal shelters. However, not all sentiments expressed were positive or compassionate. Negative 
sentiment posts constituted 43.5% of the online comments related to the flood. Some of these messages 
(1.6%) conveyed fear or threat, discussing the disastrous consequences of climate change and urbanization 
on the environment. The study also found that 4 out of 10 posts and tweets were strongly negative, 
highlighting the presence of hate speech in online conversations related to the flood and other sensitive topics. 
Overall, the analysis revealed a diverse range of sentiments expressed on social media during the flood event, 
ranging from positive acknowledgments and compassionate responses to criticism and negativity, including 
hate speech. 
 
4.1 TWITTER: THE PROTAGONIST 
Twitter has played a crucial role in natural disasters management due to its unique features and widespread 
use. Twitter, in particular, is often referred to as the ‘most useful social media tool’ particularly for natural 
disasters (Liu et al., 2012, p. 362). However, social media is not yet used to its full potential in crisis 
communications (Lin et al., 2016) and more research is needed on social media and crisis communication 
(Eriksson and Olsson, 2016; Spence et al., 2016). 
However, please note that the landscape of social media platforms and their roles in various aspects may have 
evolved since then. Here are some ways Twitter has been important in natural disasters management: 
- Real-time updates: Twitter allows users to post short messages (tweets) in real-time. During a natural 
disaster, people can quickly share information about the situation on the ground, such as the extent of damage, 
emergency response efforts, and updates on rescue operations. These real-time updates enable authorities, 
relief organizations, and affected communities to stay informed and coordinate their actions effectively. 
- Crisis communication: Public agencies, emergency services, and disaster response organizations often 
use Twitter to disseminate critical information to the public during a disaster. They can issue alerts, 



evacuation notices, safety guidelines, and other essential instructions through official accounts. This direct 
communication channel helps reach a large audience quickly, facilitating timely actions and reducing 
misinformation. 
- Crowd-sourced information: Twitter enables users to share their experiences and observations during a 
disaster. This crowd-sourced information can provide valuable insights into the situation on the ground, 
including areas of urgent need, potential hazards, and areas where assistance is required. Disaster 
management authorities can monitor these tweets and use the information to make data-driven decisions. 
- Human connection and support: During natural disasters, affected individuals often turn to Twitter to seek 
help, offer support, or locate missing persons. The platform serves as a virtual community where people can 
connect, share their stories, and provide emotional support to those impacted by the disaster. 
- Hashtags and trending topics: Twitter's hashtag system allows users to tag their tweets with relevant 
keywords, making it easier to track information related to a specific disaster. Hashtags related to a disaster 
often trend, gaining widespread attention and encouraging more people to share and engage with relevant 
content. This increased visibility can help raise awareness, promote fundraising campaigns, and mobilize 
support for relief efforts. 
- Monitoring and situational awareness: Emergency responders and disaster management agencies use 
Twitter as part of their social media monitoring efforts. Analyzing Twitter data can provide valuable insights 
into the public's sentiment, needs, and concerns during a disaster, helping authorities tailor their response 
strategies accordingly. 
- Despite the significant role Twitter plays in natural disasters management, it's important to note that social 
media platforms, including Twitter, also face challenges during these events. Misinformation and rumors can 
spread quickly, potentially hindering relief efforts and causing panic. Therefore, responsible use of social 
media and cross-referencing information from reliable sources remain crucial during disasters. 
- As the social media landscape continually evolves, new platforms and tools may emerge to complement 
or enhance disaster management efforts further. It's essential for disaster management professionals to stay 
updated on the latest technologies and best practices to leverage social media effectively during emergencies. 
Starbird & Palen [1] suggested that personal relationships with people affected and the pure desire to help 
were the initial reasons for using Twitter. The prospect of identifying, amplifying and redirecting information 
was examined in multiple studies, which highlight the role of retweeting, outline the phenomena of 
information broadcasting or information processing through filtering [2]. The process of information 
broadcasting, another crucial aspect of social media, involves the mass dissemination of information to a 
broad audience. This can occur through various means, such as trending topics, hashtags, and influential 
users sharing content. Information broadcasting can have a significant impact on public discourse, shaping 
opinions, and driving discussions on various subjects. 
On the other hand, information processing through filtering plays a crucial role in managing the 
overwhelming amount of content available on social media platforms. Users are bombarded with an 
enormous volume of information daily, making it challenging to stay informed and relevant. Filtering 
mechanisms, such as personalized algorithms and content curation, help users navigate through this vast sea 
of data and present them with content that aligns with their interests and preferences. Consequently, filtering 
mechanisms have a profound influence on what information users are exposed to and, in turn, affect the 
narratives and opinions they develop. Social media platforms have acknowledged the significance of filtering 
and have invested heavily in developing algorithms that optimize content distribution based on user behavior, 
interests, and engagement patterns. While these algorithms aim to enhance user experience, they have also 
raised concerns about the potential for creating echo chambers, where users are primarily exposed to 
information that aligns with their existing beliefs, limiting exposure to diverse perspectives. Moreover, the 
role of social media in information dissemination has had far-reaching implications in various spheres, 
including politics, public health, and social activism. The speed at which information can be shared on social 
media has enabled real-time reporting and has played a crucial role in mobilizing communities during 
emergencies or social movements. 
However, the spread of misinformation and disinformation on social media has also become a significant 
challenge. False or misleading information can circulate rapidly, leading to confusion, panic, and even harm 
in some cases. Platforms and researchers continue to grapple with developing effective strategies to combat 
misinformation without infringing on freedom of speech. Overall, the study of how information is identified, 
amplified, and redirected on social media is a continuously evolving field. Understanding the dynamics of 
social media information dissemination is essential for users, policymakers, and platforms to harness the 
positive aspects of social media while mitigating the negative consequences. 



Another important aspect is the verification of information as there are obvious issues regarding the perceived 
credibility of social media content in comparison with other media. Information with no clear source, for in-
stance, can be implicated in the spread of rumor. 
Disaster organizations play a crucial role in managing and responding to various types of disasters, whether 
they are natural calamities like hurricanes, earthquakes, or human-made incidents such as industrial accidents 
or terrorist attacks. These organizations typically involve various stakeholders, including local government 
authorities, coordinators, citizens who provide information, and volunteers. Let's delve deeper into each of 
these players: 
Local Government: Local governments, such as city councils or municipal bodies, are the primary authorities 
responsible for disaster management within their jurisdiction. They play a vital role in coordinating disaster 
response and recovery efforts. Their responsibilities include: 
Creating disaster management plans: Local governments develop comprehensive plans outlining how they 
will respond to different types of disasters and allocate resources accordingly. 
Coordination with other agencies: They collaborate with regional, state, and federal agencies to ensure a 
coordinated and effective response to disasters. 
Allocation of resources: Local governments are responsible for allocating funds, equipment, and personnel 
to deal with emergencies. 
Public communication and education: They inform citizens about potential risks and the necessary 
precautions to take during disasters. 
Activation of emergency operations centers: These centers are activated during disasters to facilitate 
communication and decision-making among relevant agencies. 
Coordinators: Disaster coordinators are individuals or teams designated to manage disaster response efforts. 
They work under the guidance of local government or emergency management officials and are responsible 
for: 
- Assessing the situation: Coordinators evaluate the scale and impact of the disaster to determine the 
appropriate response measures. 
Mobilizing resources: They coordinate the deployment of emergency services, personnel, and supplies to 
affected areas. 
- Communication: Coordinators maintain communication with various response teams, government 
agencies, and stakeholders to ensure an integrated approach to disaster management. 
- Incident Command System (ICS): Coordinators often use ICS, a standardized management system, to 
efficiently manage resources during disasters. 
- Citizens who give information and accept consequences: During a disaster, citizens play a crucial role as 
both sources of information and active participants in disaster management. They contribute in the following 
ways: 
- Reporting incidents: Citizens report emergencies and provide essential information to emergency 
services, aiding in faster response times. 
- Following instructions: In disaster-prone areas, citizens must be prepared to follow evacuation orders, 
seek shelter, or take other necessary precautions to protect themselves and their communities. 
- Participating in community efforts: Citizens may volunteer to assist in various tasks, such as setting up 
shelters, distributing supplies, or helping with search and rescue operations. 
- Volunteers: Volunteers are individuals who selflessly offer their time and skills to support disaster 
response and recovery efforts. They are a critical asset to disaster organizations and bring various expertise 
to the table: 
- Search and rescue: Trained volunteers help in locating and rescuing people trapped in disaster-stricken 
areas. 
- Medical support: Medical professionals and first aid-trained volunteers provide essential medical care to 
the injured. 
- Relief operations: Volunteers help in distributing food, water, clothing, and other necessary supplies to 
affected communities. 
- Psychological support: Volunteers with counseling skills provide emotional support to survivors and 
affected individuals. 
- Reconstruction and recovery: Volunteers assist in rebuilding communities and infrastructure after the 
disaster. 
Overall, the effective collaboration and cooperation among these players are vital for a successful disaster 
management and response process, as it helps minimize loss of life and property and ensures a quicker 
recovery for affected communities. 
4.2 FACTORS AND PLAYERS IN NATURAL DISASTER 



In the context of natural disasters management, moderators are factors or players that can influence the 
severity of the impact and the effectiveness of disaster response and recovery efforts. These moderators can 
either mitigate or exacerbate the effects of natural disasters. Here are some key moderators in natural disasters 
management: 
Preparedness Measures: The level of preparedness in a community or region significantly affects how well 
they can cope with a natural disaster. Preparedness includes having well-designed disaster management 
plans, early warning systems, evacuation routes, and community education programs. Communities with 
robust preparedness measures are more likely to respond effectively and reduce the loss of life and property 
during disasters. 
Government Policies and Regulations: Government policies related to land use, building codes, and zoning 
regulations can influence the vulnerability of an area to natural disasters. For example, strict building codes 
that consider earthquake-resistant structures in seismically active zones can mitigate damage during 
earthquakes. Effective disaster management also relies on clear and efficient decision-making processes at 
all levels of government. 
Community Engagement: The level of community engagement and participation in disaster management can 
make a significant difference. Communities that actively engage in disaster planning, response, and recovery 
efforts tend to fare better during disasters. Social cohesion, community organizations, and mutual support 
networks can strengthen disaster resilience. 
Technological Advancements: Advancements in technology, such as satellite-based monitoring systems, 
early warning systems, and communication tools, play a critical role in disaster management. These 
technologies can enhance preparedness, improve situational awareness, and facilitate timely response actions. 
International Cooperation: In the case of large-scale or transboundary disasters, international cooperation and 
support are crucial. Coordination between countries and international organizations can provide additional 
resources and expertise to affected regions. 
Topography and Geography: The geographical characteristics of an area can influence the impact of certain 
natural disasters. For instance, low-lying coastal areas are more susceptible to flooding during hurricanes or 
tsunamis, while mountainous regions may face higher risks of landslides. 
Climate Change: The effects of climate change, such as rising sea levels, increased frequency and intensity 
of extreme weather events, and changes in precipitation patterns, can exacerbate the impact of natural 
disasters. Managing the risks associated with climate change is a critical aspect of disaster management. 
Economic Development: The level of economic development in a region can affect its ability to cope with 
and recover from disasters. Wealthier regions may have better infrastructure, healthcare facilities, and 
financial resources to support recovery efforts. 
Media and Public Perception: The way disasters are portrayed in the media and perceived by the public can 
influence the response and recovery efforts. Accurate and responsible media coverage can help mobilize 
support and resources, while misinformation or panic can hinder effective management. 
Cultural Factors: Cultural beliefs, practices, and traditions can impact disaster management. Understanding 
and incorporating cultural considerations into response plans can improve communication and cooperation 
during disasters. 
Managing natural disasters requires a comprehensive approach that takes into account these various 
moderators. By addressing vulnerabilities, enhancing preparedness, and promoting collaboration among 
stakeholders, disaster management efforts can be more effective in reducing the impact of natural disasters 
on communities and the environment. 
Volunteer role classifications include “helper”, “reporter”, “retweeter”, “repeater” and “reader” [3] as well 
as “information broker”, gathering and reporting information. Kaufhold & Reuter [4] suggest “moderators”, 
who establishes supportive platforms for real and virtual activities, mediates offers of and requests for 
assistance, mobilizes resources and integrates information of various sources. 
 
 
 
 
 
4.3. SYSTEM DEVELOPMENT PROCESS 
A recent (2019) comparison [15] of the afore mentioned platforms and others based on the following criteria: 
Input data: emphasizes if the system uses social media platforms or other sources in its implementation. 
Visualization: shows if the system utilizes data visualization techniques.  
Real-time analysis: underlines if the system process social media data in real-time.  
Sentiment analysis: indicates if the system performs sentiment analysis on social media data. 



Event detection: specifies if the system performs event detection. 
Real-time recommendation: shows if the system provides real-time recommendations.  
User: indicates who can use the system. 
As shown in the Table 2 [15] (article ΄΄Towards A Social Media-Based Framework for Disaster 
Communication΄΄, Procedia Computer Science, Volume 164, 2019) below, most of the platforms work only 
on Twitter streams such as TweetTracker [18], TweetXplorer [20], Tweet4act [22], TweetCred [35], Tweak 
the Tweet [29], Twitcident [28], Twitris [30], SensePlace2 [33], Tweedr [34] etc. Some other platforms, such 
as MoDisSENSE[26], Twitcident [28], and XHELP [32] consider data disseminated on other social networks. 
Τhe interesting thing is that four platforms, SMART-C, MoDisSENSE, TweaktheTweet and SURRICATE, 
indicate citizens as users, while all the other indicate organization. 
Methodology utilized in the AIDR [21,39] platform for annotating social media messages, by combining 
human expertise with automated algorithms, the proposed solution aims to enhance the comprehension and 
utilization of aerial data in disaster response scenarios. To put it differently, when it comes to crowdsourcing, 
there is an unresolved problem of effectively balancing the tradeoffs between task quality, cost, and time, 
especially in the midst of emergencies. Moreover, the information flow within the system needs to be 
automated to prevent processing delays caused by a scarcity of workers or insufficient incentives to motivate 
them. the importance of leveraging both human and machine capabilities to overcome the challenges posed 
by the increasing volume and complexity of data in disaster situations. 
JORD [27] is a system that aims to gather information about natural disasters by autonomously collecting 
social media data and linking it to remote-sensed data. It addresses the limitations and challenges associated 
with using satellite imagery alone by leveraging the additional information available through social media. 
SMART-C gives a real-time communication which is crucial before, during and after a natural disaster, 
according to Crisis management (Table 1) [17]. The vision of SMART-C is to design a flexible platform to 
support two-way responder/citizen collaboration that uses social media to enhance communications before, 
during, and after an emergency. In contrast to all the other platforms, SMART-C incorporates input from 
multiple sources such as social media feeds, multimedia messaging, and citizen reports into alert generation. 
Data from such sources could significantly improve reliability, accuracy, and customization. SMART-C 
additionally offers the ability for geo-spatial analysis for fine-grained customization of alerts (e.g. geocontext 
such as vicinity to chemical factories). Finally, the policy-based alerting platform in SMART-C enables 
alerting functionality during all phases of the disaster lifecycle. 
 
Some of them are indicative: 
- Hands2Help [11] is a mobile app concept which intends to coordinate volunteers in terms of supply and 

demand of help, enabling ad hoc registration and allowing efficient allocation and monitoring. An 
exceptional solution is the Tweak the Tweet [29] micro syntax for Twitter, allowing the automatic 
classification of information by means of specific hashtags and tweet structure. It is the only approach, 
which aims to improve methods of public information gathering and dissemination during emergency 
situations and is integrated in an existing network but has syntactical requirements and is limited to 
Twitter. 

- MoDisSENSE [26] is dedicated to citizens by involving "connected citizens" actively in natural disaster 
reporting and prevention such as, a distributed platform that detect trending events and provide 
personalized search for points of interest on the basis of criteria like place, time, feeling or a combination 
of the above.  

- SURICATE-Nat [36] which aims to collect tweets on natural disasters and process the data to provide 
information on risks and risk prevention.  

- SMART-C [25] project which represents a high-level framework for detection and alert dissemination. 
Until now, this project is not implemented. 

- CrisisTracker [24] Situation awareness is the main precursor to appropriate decision making [40]. Social 
media, in particular Twitter, has emerged as a new source of citizen-generated reports that can potentially 
offer a detailed real-time view of the situation on the ground during large-scale complex disasters. As 
physical access to affected areas can be restricted and no response organization has resources to be 
everywhere, such cheap distributed sensing mechanisms are highly attractive during mass disaster and 
conflict. During crises affecting millions of people, it is not uncommon to see hundreds of thousands of 
social media messages being generated every hour and information management tools are needed to 
effectively extract and organize relevant information in real time. However, social media messages have 
proven difficult to process using traditional natural language processing algorithms and most success 
stories in the disaster space have relied on organized crowds of volunteers who process content manually. 

 

https://www.sciencedirect.com/journal/procedia-computer-science
https://www.sciencedirect.com/journal/procedia-computer-science/vol/164/suppl/C


 
 

Table 2 
 
 
 
 

4.4. SYSTEMS ANALYSIS 
Most platforms apply to twitter and some disseminate data to other platforms. 
Few platforms, however, use both social media and other kinds of input data like Email, SMS, Cell phones, 
and satellite imagery, for example, SMART-C, Ushahidi, JORD, and Twitris.  
All platforms presented, except XHELP, Ushahidi, and AIDR, perform real-time analysis on input data.  
Only SMART-C provides real-time recommendations based on data analysis results, which reduces the 
efficiency of these platforms in helping stakeholders take suitable decisions and save lives during the disaster.  
While most emergency management platforms carry out event detection and data visualization through maps 
and graphs, few of them, namely Twitris and TwitInfo, perform sentiment analysis on input data.  
To summarize, almost all approaches (Table 2) have limitations when used by volunteer moderators in 
disasters: They either demand syntactical requirements from the user; do not provide cross-platform 
structures, e.g. focus solely on Twitter, or require the use of a new platform and therefore fail to integrate 
ICT for volunteers into existing networks (almost all). 
Few cross platforms 
Almost all real-time analysis 
Most event detection (10 out 0f 18) 
Sentiment analysis (2 out of 18) 
Medium Visualization (9 out of 18) 
Real time recommendation (1 out of 18) 
Misusing a platform or relying on only one platform can lead to the public’s not becoming fully aware and 
informed of natural disasters and their danger. Ultimately, disaster relief professionals should employ various 
social media tools and approaches when coordinating disaster relief efforts. 

Platforms Input data 
Real time 

analysis 

Event 

detection 

Sentiment 

analysis 
Visualization 

Real time 

recommendation 
User 

1.TweetTracker [18] Twitter X X  X  Organization 

2.AsonMAps [19] Twitter 
Instagram X   X  Organization 

3.TweetXplorer [20] Twitter X   X  Organization 

4.AIDR [21] Twitter X     Organization 

5.Tweet4act [22] Twitter X     Organization 

6.Ushahidi [23] 
Twitter Email, 

SMS, RSS feeds X X  X  Organization 

7.CrisisTracker [24] 
Twitter, 

Instagram X X    Organization 

8.SMART-C [25] 

Twitter, 
Facebook, Text 
message, Cell 
phones, MMS 

Message 

X X   X Citizen 

9.MoDisSENSE [26] 
Facebook, 
Foursquare X X    Citizen 

10.JORD [27] 
Twitter, Flickr, 

Youtube, 
Satellite imagery 

X X    Organization 

11.Twitcident [28] 
Twitter 

X X  X  
Organization,c

itizen 
12.Tweak the Tweet [29] Twitter X     Citizen 

13. Twitris [30] Twitter, SMS X X X X  Organization 

13. TwitInfo [31] 
Twitter 

X X X X  
Organization,c

itizen 
14. XHELP [32] Twitter X     Volunteers 

15. SensePlace2 [33] Twitter X X  X  Organization 

16. Tweedr [34] Twitter X     Organization 

17. TweetCred [35] Twitter X   X  Organization 

18.SURICATE-Nat [36] Twitter X X    Citizen 



Understanding how to use the various tools and functionalities built in platforms like Facebook, Twitter, 
Instagram, YouTube and Snapchat is beneficial. However, it involves devising and executing a specific 
strategy for each platform, such as using Facebook to share longer information of evacuation instructions for 
a hurricane, while using Twitter to display immediate information on the hurricane’s development itself. 
How a disaster relief professional or organization chooses to use social media varies by the reach and size of 
the social media audience. The fire department of one city may have a robust Twitter presence, while that of 
another community may have a greater number of Facebook followers. These factors should be considered 
when developing strategies to make sure that information reaches as many people as possible. 
Disaster relief professionals should also be prepped in best practices for communicating with social media 
users before, during and after the disaster. This can include designating and promoting a social media 
platform as a place where individuals can leave questions or clearly communicating to users what type of 
information they can expect to receive — and when — on certain social media accounts. 
Disaster relief officials should also tackle unexpected developments in their social media efforts and make 
changes when necessary. For example, a government agency may find that certain Facebook posts perform 
better using an image rather than accompanying text. Knowing this, the officials can adjust or pivot their 
strategy to ensure that their message reaches as many people as possible. 
Overview and avoiding barriers of usage: The basic principle of a Facebook application that enables 
interaction patterns, the display and content of social media already in use is demonstrably beneficial, 
according to our respondents. 
User-defined information management: A custom information management is required because of the 
varying preconditions, assessments and working procedures of the participants. 
Support for self-assessment and information verification: The participants wanted support for information 
assessment according to specific qualitative criteria to enable them to search purposefully through the vast 
flood of data in social media. At the same time, they expressed a desire to self-evaluate posts or comments 
and to highlight relevant comments. Such a function could be used to improve the filtering and classification 
of upcoming search queries. 
Amplify potential for cross-platform networking: Interviewees see advantages in cross-platform information 
processing because faster responses are possible, and the general view of the integrated platforms reduces 
management effort. The functionality of finalizing postings is perceived as assistance to formulating cross-
platform status updates and to finishing help activities. 
Social media is constantly evolving, and best practices for its use by emergency officials will change as well. 
It’s important for them to monitor and update their social media practices frequently by attending social 
media workshops and seminars, obtaining certifications, and reading updates and articles from publications 
that focus on and highlight social media. Being on top of the latest social media trends will enable emergency 
management and disaster relief personnel to better serve citizens and save lives. 
 
5. STUDY RESULTS 

A cumulative total of more than 150 articles that satisfied the established inclusion criteria were identified. 
The prevailing majority of these studies encompassed qualitative and quantitative research methodologies, 
complemented by a smaller number of case studies and reviews. These studies comprehensively 
encompassed a diverse array of natural calamities and environmental incidents, including hurricanes, floods, 
wildfires, and oil spills. 
On the whole, the findings derived from these studies indicate that social media plays a pivotal role in the 
realms of disaster and environmental management, acting as a potent instrument for furnishing real-time 
information and expediting communication between relevant stakeholders. Prominent social media platforms 
like Twitter and Facebook serve as indispensable conduits to disseminate crucial instructions, evacuation 
directives, and emergency alerts to affected communities. Furthermore, social media platforms prove 
invaluable in mobilizing volunteers and orchestrating concerted response endeavors. 
Notably, social media assumes an important role in the aftermath of disasters and environmental incidents, 
functioning as a platform where individuals can share their experiences and forge connections with one 
another. It emerges as a formidable tool for monitoring on-ground situations and identifying regions 
necessitating utmost attention. 
Nevertheless, the studies also underscore certain limitations and challenges related to the utilization of social 
media in the context of disaster and environmental management. One prominent challenge lies in the 
overwhelming volume of information that officials must contend with, making it arduous to discern authentic 
and reliable data from falsehoods or deceptive content. Additionally, the usage of social media introduces 
concerns regarding privacy and legal ramifications that necessitate careful consideration. 
 



6. CONCLUSIONS 
The literature reviewed in this paper suggests that social media can play a critical role in disaster and crisis 
management, by providing real-time information and facilitating rapid communication among stakeholders. 
However, it is important to be aware of the limitations and challenges associated with the use of social media 
and to develop strategies to address these issues. Twitter [31] is fast becoming a critical source of information 
about world events large and small. However, it is difficult to translate this information into a format allows 
users to draw higher-level conclusions. Twitter is a useful tool for crisis management in natural disasters due 
to several key reasons: 
- Real-Time Information: Twitter enables real-time communication and information sharing. During a 
natural disaster, people on the ground, government agencies, and organizations can quickly disseminate 
critical updates, warnings, evacuation notices, and emergency instructions. This helps to keep the public 
informed and aware of the latest developments, facilitating prompt action and reducing potential risks.  
- Rapid Communication: Twitter's platform allows for rapid communication and direct interaction between 
different stakeholders. Emergency management agencies can quickly respond to queries, address concerns, 
and provide clarifications. Likewise, affected individuals can reach out to authorities, report incidents, or 
request assistance. This instant exchange of information enhances coordination and helps to streamline 
response efforts. 
- Wide Reach: Twitter has a vast user base, including individuals, organizations, and news outlets. During 
a crisis, tweets related to the event often go viral, reaching a large audience. This widespread dissemination 
of information is crucial for increasing public awareness, mobilizing support, and promoting a sense of 
solidarity. Moreover, journalists and media professionals often monitor Twitter to gather news, amplifying 
the reach of crucial updates and emergency messages. 
- Community Support and Engagement: Twitter fosters community support and engagement during crises. 
Users can share their experiences, offer help, and organize relief efforts. This enables affected individuals to 
connect with each other, exchange valuable resources, and provide emotional support. Additionally, Twitter 
users often collaborate to verify and fact-check information, ensuring the accuracy of shared content and 
preventing the spread of misinformation. 
- Data Collection and Analysis: Twitter generates a vast amount of data during natural disasters. This data 
can be analyzed to gain insights into the impact of the event, assess public sentiment, identify emerging 
issues, and evaluate the effectiveness of response efforts. This information is valuable for emergency 
management agencies, as it helps them make data-driven decisions, allocate resources efficiently, and 
improve future disaster response strategies. 
- Public Awareness and Education: Twitter serves as a platform for public awareness and education 
regarding natural disasters. Government agencies, NGOs, and experts can share tips on preparedness, safety 
precautions, and recovery strategies. This empowers individuals and communities to take proactive measures, 
increase their resilience, and minimize the impact of future disasters. 
It is important to note that while Twitter can be a valuable tool for crisis management, it also has limitations. 
These include the potential for misinformation to spread quickly, the need for reliable internet access during 
emergencies, and the challenge of filtering and prioritizing relevant information from the vast volume of 
tweets. However, when used effectively and in conjunction with other communication channels, Twitter can 
significantly enhance crisis management efforts during natural disasters. 
Over the course of the past ten years, there has been a remarkable surge in research and investigation 
concerning the relationship between social media and disasters. This burgeoning interest has led to a wealth 
of knowledge and insights that hold tremendous potential to enhance disaster management and response 
strategies. Consequently, conducting a comprehensive review and analysis of these existing studies becomes 
imperative as it can serve as a compass, skillfully guiding researchers and planning entities towards the 
implementation of more effective disaster management and response practices. 
By delving into the vast body of research in this domain, researchers and planners can glean valuable lessons 
and best practices, avoiding the pitfalls of trial and error. The amassed knowledge can act as a rich repository 
of experiences and findings, enabling these stakeholders to make informed decisions and design evidence-
based strategies that are attuned to the complexities of social media dynamics during disasters. 
Furthermore, the review of existing studies serves to bridge the gap between theoretical frameworks and real-
world applications. It offers a practical and tangible foundation upon which researchers and planning entities 
can build their interventions, fostering a more proactive and adaptive approach towards disaster management. 
In essence, the culmination of studies exploring social media's role in disasters has paved the way for an 
exciting era of data-driven decision-making. The insights drawn from these endeavors can equip researchers 
and planning entities with the necessary tools to harness the potential of social media as a powerful and agile 
resource for disseminating critical information, coordinating relief efforts, and mobilizing support during 



times of crisis. By leveraging the wealth of knowledge gained from these studies, the global community 
stands poised to achieve greater preparedness, resilience, and effectiveness in managing and responding to 
disasters of all scales. 
 
7. FUTURE WORK 
This text emphasizes the need for future research to focus on developing effective strategies for filtering and 
disseminating information on social media during disasters or environmental events. Additionally, there is a 
call for more research to determine the best ways to utilize social media in mobilizing volunteers and 
coordinating response efforts. The text also highlights the importance of conducting research on aerial data 
as it is expected to present significant big data challenges in the near future. 
Regarding Sentiment Analysis, the authors intend to prioritize creating a specialized vocabulary for disasters 
based on social media content. This lexicon aims to categorize tweets into precise emotional types, drawing 
upon the field of disaster psychology. The next step is proposed as creating a social media-based platform to 
enhance disaster detection and communication with citizens, volunteers, and responding organizations 
before, during, and after a disaster. This platform seeks to involve stakeholders in co-creating security 
solutions through media coverage and shape citizens' and local communities' perceptions of security. 
The proposed platform consists of three main functional blocks: a data collection module, a data processing 
module, and a recommendation module. These modules evaluate data from various sources and deliver them 
to citizens, volunteers, and responding organizations during a disaster, following the concept of "Citizens as 
Sensors," where citizens contribute data for evaluation and utilization. 
To ensure robustness and security, the platform's design and development will be based on Web 3.0 and 
blockchain technologies. Leveraging these technologies aims to enhance data integrity, transparency, and 
decentralization. Overall, this framework presents a comprehensive approach to using social media and 
emerging technologies to enhance disaster management, communication, and citizen engagement in security-
related processes. Combining Big Data Analytics and Internet of Things technologies can empower disaster 
management authorities with real-time data, predictive analytics, and advanced decision support systems, 
ultimately improving response capabilities and coordination among stakeholders, and mitigating the impact 
of disasters. 
The level of social vulnerability is a crucial factor that affects how people react to natural disasters on social 
media. The study's analysis shows that the expected reactions on Twitter are not the same across all social 
vulnerability levels examined. The changes in tweet frequency differ significantly depending on the type of 
disaster and the social vulnerability of the affected population. 
While Twitter can be considered a useful tool for sensing natural hazards, studies as the ; ‘‘Quantitative 
analysis of social media sensitivity to natural disasters’’ [50], reveals that different Twitter behaviors and 
metrics (such as attention duration, tweet frequency based on vulnerability, proximity, and sentiment) 
respond differently to various types of natural disasters. It is essential for researchers to recognize that Twitter 
response patterns for one type of natural hazard may not apply to other types. When evaluating Twitter 
responses to events like wildfires compared to tornadoes, careful consideration should be given. 
Moreover, the social vulnerability of the affected population plays a distinct role in shaping their social media 
behavior during disasters. Some events have a more extensive impact in terms of geographical distance, may 
persist for a longer duration, and elicit varying responses among different subgroups of the population. 
In future research, these findings will be used to delve into the quality of information and actionable content 
present in social media feeds during disasters. Understanding these patterns can contribute to better disaster 
management and response strategies. 
 
 
REFERENCES 

 
[1] Hino, M., Field, C. B., & Mach, K. J. (2017). ‘‘Managed retreat as a response to natural hazard risk’’. 

Nature Climate Change, 7(5), 364-370. 

[2] Paton, D., & Johnston, D. (2006). ‘‘Disaster resilience: An integrated approach’’. Charles C Thomas 

Publisher. 

[3] Norris, F. H., Stevens, S. P., Pfefferbaum, B., Wyche, K. F., & Pfefferbaum, R. L. (2008). 

‘‘Community resilience as a metaphor, theory, set of capacities, and strategy for disaster readiness’’. 

American Journal of Community Psychology, 41(1-2), 127-150. 

[4] Starbird, K. and Palen, L. Voluntweeters: Self-Organizing by Digital Volunteers in Times of Crisis. 

In Proc. CHI. Vancouver, Canada (2011), 1071-1080.  



[5] Starbird, K. and Palen, L. ‘‘(How) Will the Revolution be Retweeted ? Information Diffusion and the 

2011 Egyptian Uprising’’. Proc. CSCW (2012), 7–16. 

[6] https://ec.europa.eu/eurostat/web/products-eurostat-news/-/edn-20210630-1 

[7] https://focusbari.gr/wp-content/uploads/2022/09/FOCUS-ON-TECH-LIFE_TIPS_22A2_EN.pdf 

[8] Reuter, C., Heger, O., and Pipek, V. ‘‘Combining Real and Virtual Volunteers through Social Media.’’ 

Proc. ISCRAM (2013), 780-790. 

[9] Kaufhold, M.-A. and Reuter, C. Vernetzte Selbsthilfe in Sozialen Medien am Beispiel des 

Hochwassers 2013 / ‘‘Linked Self-Help in Social Media using the example of the Floods 2013 in 

Germany. i-com 13’’, 1 (2014), 20–28 

[10] N. Adam,J. Eledath, S. Mehrotra and N. Venkatasubramanian, ‘‘Social media alert and response to 

threats to citizens (SMART-C)’’. In Collaborative Computing: Networking, Applications and 

Worksharing (CollaborateCom), 2012 8th International Conference on (pp. 181-189).IEEE.(2012, 

October). 

[11] Hofmann, M., Betke, H., and Sackmann, S. ‘‘Hands2Help – Ein App-basiertes Konzept zur 

Koordnation Freiwilliger Helfer. i-com 13’’, 1 (2014), 29–36. 

[12] Starbird, K. and Stamberger, J. ‘‘Tweak the Tweet : Lever-aging Microblogging Proliferation with a 

Prescriptive Syntax to Support Citizen Reporting’’. Proc. ISCRAM (2010), 1-5. 

[13] Quarantelli, E.L. ‘‘Emergent Citizen Groups in Disaster Preparedness and Recovery Activities’’. 1984 

[14] Kaplan, A.M. and Haenlein, M. ‘‘Users of the world, unite! The challenges and opportunities of Social 

Media.’’ Busi-ness Horizons 53, 1 (2010), 59–68. 

[15] Sarra Chair, Malika Charrad, Narjes Bellamine Ben Saouda, Towards A Social Media-Based 

framework for Disaster Communication”. Procedia Computer Science, Volume 164, 2019, Pages 271-

278., 2019, Pages 271-278. 

[16[ Hua B et al, ‘‘Sina Weibo incident monitor and Chinese disaster microblogging classification’’. 

(2015) J Digit Inf Manag 13(3):156–161 

[17] Chan, J.C. ‘‘The role of social media in crisis preparedness response and recovery. 2012’’, OECD 

report. [cited 2014 2/2/2014] 

[18] S. Kumar,G. Barbier,M. A. Abbasi and H. Liu, ‘‘TweetTracker: An Analysis Tool for Humanitarian 

and Disaster Relief’’. In ICWSM.(2011, July) 

[19] O. Aulov,A. Price and M. Halem, AsonMΑps: ‘‘A Platform for Aggregation Visualization and 

Analysis of Disaster Related Human Sensor Network Observations.’’ In Proceedings of the 11th 

International ISCRAM Conference, (2014). 

[20] F. Morstatter,S. Kumar,H. Liu and R. Maciejewski, ‘‘Understanding twitter data with TweetXplorer’’. 

In Proceedings of the 19th ACM SIGKDD international conference on Knowledge discovery and data 

mining (pp. 1482-1485). ACM. (2013, August). 

[21] M. Imran, C. Castillo, J. Lucas,P. Meier and S. Vieweg, ‘‘AIDR: Artificial intelligence for disaster 

response’’. In Proceedings of the 23rd International Conference on World Wide Web (pp. 159-162). 

ACM.(2014, April) 

[22] S. R. Chowdhury, M. Imran, M. R. Asghar, S. Amer-Yahia and C. Castillo, ‘‘Tweet4act: Using 

incident-specific profiles for classifying crisis-related messages’’. In ISCRAM.(2013, May). 

[23] O. Okolloh, Ushahidi, or ‘testimony’: ‘‘Web 2.0 tools for crowdsourcing crisis information. 

Participatory learning and action’’, 59(1), 65-70.(2009) 

[24] J. Rogstadius, M. Vukovic,C. A. Teixeira, V. Kostakos,E. Karapanos and J. A. Laredo, 

‘‘CrisisTracker: Crowdsourced social media curation for disaster awareness’’. IBM Journal of 

Research and Development, 57(5), 4-1. (2013). 

[25] N. Adam,J. Eledath, S. Mehrotra and N. Venkatasubramanian, ‘’Social media alert and response to 

threats to citizens (SMART-C). In Collaborative Computing: Networking, Applications and 

Worksharing (CollaborateCom)’’, 2012 8th International Conference on (pp. 181-189). IEEE.(2012, 

October). 

https://ec.europa.eu/eurostat/web/products-eurostat-news/-/edn-20210630-1
https://focusbari.gr/wp-content/uploads/2022/09/FOCUS-ON-TECH-LIFE_TIPS_22A2_EN.pdf
https://www.sciencedirect.com/journal/procedia-computer-science


[26] I. Mytilinis,I. Giannakopoulos,I. Konstantinou,K. Doka,D. Tsitsigkos,M. Terrovitis, ... and Koziris, 

N. ‘‘Modissense: A distributed spatio-temporal and textual processing platform for social networking 

services’’. In Proceedings of the 2015 ACM SIGMOD International Conference on Management of 

Data (pp. 895-900). ACM.(2015, May). 

[27] K. Ahmad,M. Riegler,K. Pogorelov,N. Conci,P. Halvorsen and F. De Natale, ‘‘Jord: a system for 

collecting information and monitoring natural disasters by linking social media with satellite 

imagery.’’ In Proceedings of the 15th International Workshop on Content-Based Multimedia Indexing 

(p. 12). ACM.(2017, June) 

[28] F. Abel, C. Hauff, G. J. Houben, R. Stronkman and K. Tao, ‘‘Semantics+ filtering+ search= twitcident. 

exploring information in social web streams’’. In Proceedings of the 23rd ACM conference on 

Hypertext and social media (pp. 285-294)’’. ACM (2012, June). 

[29] Starbird, K. and Stamberger, J. Tweak the ‘‘Tweet : Leveraging Microblogging Proliferation with a 

Prescriptive Syntax to Support Citizen Reporting’’. Proc. ISCRAM (2010), 1-5. 

[30] Purohit, H. and Sheth, A. (2013). ‘‘Twitris v3: From Citizen Sensing to Analysis, Coordination and 

Action’’. In Proceedings of the Seventh International AAAI Conference on Weblogs and Social 

Media, 2013, EMRE KICIMAN, NICOLE B. ELLISON, BERNIE HOGAN, PAUL RESNICK AND 

IAN SOBOROFF, Eds. The AAAI Press, PP. 746-747 

[31] Marcus, A., Bernstein, M.S., Badar, O., Karger, D.R., Madden, S., and Miller, R.C. 2011. ‘‘Twitinfo: 

aggregating and visualizing microblogs for event exploration’’. In Proceedings of the SIGCHI 

Conference on Human Factors in Computing Systems (CHI ’11). ACM, 227–236. 

[32] Reuter, C., Ludwig, T., Kaufhold, M. A., & Pipek, V. (2015, April). ‘‘XHELP: Design of a cross-

platform socialmedia application to support volunteer moderators in disasters’’. In Proceedings of the 

33rd Annual ACM Conference on Human Factors in Computing Systems (pp. 4093- 4102). ACM.bi 

[33] MacEachren, A., Jaiswal, A., Robinson, A., Pezanowski, S., Savelyev, A., Mitra, P., Zhang, X. and 

Blanford, J. (2011). “SensePlace2: GeoTwitter Analytics Support for Situational Awareness,” in IEEE 

Conf. on Visual Analytics Science and Technology (VAST), oct. 2011, pp. 181 –190. 

[34] Z. Ashktorab,C. Brown,M. Nandi and A. Culotta, ‘‘Tweedr: Mining twitter to inform disaster 

response’’. In ISCRAM.(2014, May). 

[35] Gupta, A., Kumaraguru, P., Castillo, C., & Meier, P. (2014, November). ‘‘Tweetcred: Real-time 

credibility assessment of content on twitter’’. In International Conference on Social Informatics (pp. 

228-243). Springer, Cham. 

[36] SURICATE-NAT, [ http://www.suricatenat.fr/Suricate-Nat/] 

[37] Palen, Leysia, Sarah Vieweg, Sophia Liu, Amanda Hughes (2009), ‘‘Crisis in a Networked World: 

Features of Computer-Mediated Communication in the April 16’’, 2007 Virginia Tech Event. Social 

Science Computing Review, Sage, (pp 467-480). 

[38] Bo Pang and Lillian Lee (2008). ‘‘Opinion Mining and Sentiment Analysi’’, Foundations and Trends 

in Information Retrieval: Vol. 2: No 1–2. 

[39] Ferda Ofli et al. (2016), ‘‘Combining Human Computing and Machine Learning to Make Sense of 

Big (Aerial) Data for Disaster Response’’,1, Big DataVolume 00, Number 00. 

[40] M. Endsley (2000), ‘‘Theoretical underpinnings of situation awareness: A critical review, Situation 

Awareness: Analysis and Measurement’’, Routledge, 2000, pp 3-32. 

[41] S. A. Shah et al. (2019), ‘‘Rising Role of BDA and IoT in Disaster Management: Recent Advances, 

Taxonomy and Prospects’’, IEEEAccess, Volume7. 

[42] American Red Cross, ‘‘White Paper: the Case for Integrating Crisis Response with Social Media’’ 

(2010). 

[43] J. Dugdale, Bartel Van de Walle, Corinna Koeppinghoff ‘‘Social Media and SMS in the Haiti 

Earthquake’’, WWW 2012 – SWDM'12 Workshop April 16–20, 2012, Lyon, France.]] 

[44] Xiaoxue Cheng, Guifeng Han , Yifan Zhao and Lin Li, ‘‘Evaluating Social Media Response to Urban 

Flood Disaster: Case Study on an East Asian City (Wuhan, China)’’, Sustainability 2019, 11, 5330 



[45] Marc-Andrι Kaufhold and Christian Reuter, ‘‘The Self-Organization of Digital Volunteers across 

Social Media: The Case of the 2013 European Floods in Germany’’, Journal of Homeland Security 

and Emergency Management, April 2016. 

[46] Annegret H. Thieken , Philip Bubeck , Anna Heidenreich , Jennifer von Keyserlingk , Lisa Dillenardt, 

Antje Otto, (2022), ‘‘Performance of the flood warning system in Germany in July 2021 –insights 

from affected residents’’, Earth Syst. Sci., 23, 973–990. 

[47] Shalunts et al. (), ‘‘Sentiment Analysis of German Social Media Data’’, Proceedings of the 11th 

International ISCRAM Conference – University Park, Pennsylvania, USA, May 2014. 

[48]  C.M. Vera-Burgos, D.R. Griffin Padgett (2020), ‘‘Using Twitter for crisis communications in a 

natural disaster: Hurricane Harvey’’, Heliyon, Volume 6, Issue 9, September 2020 e04804. 

[49]  Dorota Domalewska (2019), ‘‘The role of social media in emergency management during the 2019 

flood in Poland’’, 5/2019 vol.27. 

[50] Sai Krishna Theja Bhavaraju, Cyril Beyney,Charles Nicholson, (2019), ‘‘Quantitative analysis of 

social media sensitivity to natural disasters”, International Journal of Disaster Risk Reduction Volume 

39, October 2019, 101251. 

 

https://www.sciencedirect.com/journal/heliyon/vol/6/issue/9
https://www.sciencedirect.com/journal/international-journal-of-disaster-risk-reduction
https://www.sciencedirect.com/journal/international-journal-of-disaster-risk-reduction/vol/39/suppl/C
https://www.sciencedirect.com/journal/international-journal-of-disaster-risk-reduction/vol/39/suppl/C

